Andrei Gerse

Web Designer

Craftycatl19@mail.ru

Telegram @aefvzs

Portfolio andrei-gersel.netlify.app
Da Lat, Vietham

Open to remote work
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Power engineering Figma and Ul
Profile

Web designer moving into design from electrical engineering. | design
landing pages and product pages in Figma, with a focus on a strong first
screen, clear hierarchy and image-led layouts. As Chief Power Engineer
| am responsible for systems where mistakes are costly, so | plan
carefully, document my work and finish what | start. Sociable,
responsible, and always learning something new.

Selected projects

Perfume-Mode, online perfume store Figma

¢ Home, catalogue and product pages, desktop and mobile. Glass Ul over
photography and a fragrance notes pyramid for buying perfume online.

Whoosh, hair dryer product page Figma

e Product page, features and checkout. Interactive hotspots on the device that
become bottom sheets on mobile.

Audi RS5, car showroom concept Figma

e Showroom, configurator with live price and pre-order form, desktop and
mobile. Unofficial concept.

Experience

Web Designer 2026 - present
Self-directed projects

¢ Designed three e-commerce concepts in Figma (15 screens) for beauty;,
consumer tech and automotive brands, each with desktop and mobile
versions.

¢ Built some designs into working websites with Al-assisted development.

Chief Power Engineer 2024 - present
Unified Construction Customer of the Irkutsk Region (state institution), Irkutsk

e Led power supply and electrical works on 10 construction projects.

¢ Reviewed electrical desigh documentation and coordinated contractors and
suppliers.

¢ Increased team productivity by 20%.

Education

Master's, Electrical Power Engineering 2024 — present
Irkutsk State Agrarian University named after A. A. Ezhevsky

Bachelor's, Agricultural Engineering 2021-2024
Power engineering track. Same university.

o
Web design

Design skills

Figma: layouts, components, auto layout
Landing pages

E-commerce and product pages
Responsive design

Typography and colour

Visual hierarchy

Also useful

HTML, CSS, React basics

Al tools for prototyping and building
pages
Technical documentation

Soft skills

Communication

Responsibility

Fast learner

Working with contractors and clients

Languages

Russian native
English B2

Interests

Boxing and gym
Learning new skills


https://andrei-gerse1.netlify.app/

Perfume-MOde Case10f3

Online perfume store

PERFUME-MODE HoBuHku Tosapb! Crugku Mopnepxka KopauHa
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Desert Breeze Amber Dusk Fig Garden Salt Air

204909 219009 187009 163007

;

Morning Neroli Golden Hour White Linen

278007 149900 159209 coe 134009

The photo carries the brand, so the interface stays light and lets the skin and amber
tones fill the screen. The headline mixes upright and italic weights like a fashion
magazine cover, and a frosted glass card keeps the price readable over the photo.

PERFUME-MODE = < PERFUME-MODE e

In the catalogue, filters sit in a calm left column and every bottle shares the same light
and angle, so the grid reads as one collection. On the product page, a pyramid of top,
heart and base notes answers the main problem of buying perfume online: you cannot
smell it.

On mobile, the glass card would cover the face, so the photo and the product are
separated. The price and the add-to-cart button stay pinned to the bottom of the screen.
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Role Concept, Ul design, responsive layouts L 244909
Tool Figma
Focus Image-led layout, glass Ul, catalogue filters, fragrance notes

Andrei Gerse, Web Designer



Whoosh

Hair dryer product page and checkout

Case20f3

[nasHas

Mogens

Whoosh

TIErKkuiA, MOLLHBIIA 1 MUHUMaNUCTUYHBIA - Whoosh cosgaH ans Tex,
KTO UEHUT GopMY WU GYHKLIMOHANbHOCTL. Brarogapa MHHOBaLWMOHHOR
TYPOUHHOW TEXHOMOrMKX W NPOAYMAaHHOM 3PrOHOMUKE, OH BbICTPO
CYLUMT BOJIOChI, NPUOABas MM eCTeCTBEHHbIM 06bEM 1 Bneck.

OPopMUTE 3aKa3

10 000 06/MuH
sorop secu 48

Y7o BHYTPM

TypGua 110 000 06/t

MoLLHBIf FIOTOK BO3AYXa CYLIAT BONOCS! A0 ABYX
pas GhICTpEE NP TO e TemnepaType

02 KoHTpons TemnepaTypsi

MarhuTHbie Hacaaki

1600 BT 3901

MotHocTs

@e o

Pexivia TemnepaTypol FapanTya

A minimal product page where the device itself is the hero. The cool pale blue
background makes the dark body and red details stand out, and the red of the nozzle
becomes the only accent colour on the site.

Hotspots sit right on the product. On desktop, a popover explains each one nextto a
short list of technologies and four key specs. Checkout keeps the same quiet style:
underlined fields, two delivery cards and one dark button as the only heavy element.

Phones have no hover, so on mobile a tap on a hotspot opens a bottom sheet with a
step counter. This adapts the interaction, not just the layout.

Role Concept, Ul design, responsive layouts
Tool Figma
Focus Product hotspots, colour from the product, hover to tap adaptation

Andrei Gerse, Web Designer

Mogens
Whoosh 18990 £

KopauHa O KoMnaHu Karanor

OdopmrieHre 3akasa

Anva +7.900 000-00-00

\spec pocaann
Mocksa, yn. Apbar, 12, K. 4

189909

Whoosh

011303
Typ6uHa 110 000 06/MuH

Mou

Odopwms 3aka3 18990 ° Crenyioues



Audi RS5

Car showroom, configurator and pre-order. Unofficial concept

Case 30f3

aan Katanor O KoMNaHuM KOHTaKTbI

AUDI

MpuoGpectu

HoBble cnocobbl MbilwneHWs Hac He BecnoKonT.
Ckopee, Hac 6ecnokoaT cTapble cnocobbl.

OdopmuTts Npeaaaxkas p

| AUDI RS5

QOED  Keranor | Oxommanmn

Mpensaka

KoHdurypaTtop

A digital showroom. The black background works like a studio, and a thin ellipse under
the car gives it a stage, like a turntable at a motor show.

The configurator groups choices by colour, wheels, interior and extras, with the total
price always visible above one blue button. The pre-order page repeats the chosen
configuration under the car, so the buyer sees exactly what they are ordering.

On mobile, arrows become swipes and the model list turns into horizontal tabs. In the
configurator, the total and the pre-order button stay pinned to the bottom.

Role Concept, Ul design, responsive layouts
Tool Figma
Focus Dark theme, configurator, live price, form design

Andrei Gerse, Web Designer

Korraktss

14900000 P Mpensakaa

Audi is a trademark of AUDI AG. Unofficial concept.



